
Social media best practice, 
planning and strategy 
 
The course is a hands-on guide to how social media is an essential element of any successful marketing 
activity, and shows how appropriate measurement techniques can help judge the impact of these 
campaigns. The course also focuses on how a range of tools and techniques can help manage time 
committed to social media most effectively. Delegates will leave with hands on knowledge of how to 
help plan, implement and optimise social media activity. Online tools and reference materials are 
highlighted throughout, enabling delegates to leave with solid hands-on knowledge that they can 
implement immediately. This online workshop qualifies for 3.5 hours CPD.

Topics covered 
 
Social media strategy 
•   Social media in perspective – Core trends 

and challenges 
•   Understanding social media and the user 

journey 
•   The importance of going beyond vanity 

metrics 
•   Integrated social media 
•   Social media objectives 
 
Hands-on guide to channels and algorithms 
•   Social media channels hands-on 
•   Social planning and audience targeting – 

selecting the right channels 
•   Social media and content in practice 
•   Identifying influencers and advocates 
•   Social proof and social scoring 
 
Effective planning 
•   Tools for efficiency and effectiveness 
•   Social media monitoring 
•   Social media policies and process 
•   Social measures and analytics 
•   Internal buy-in and engagement 
 
Planning exercise –  
Next steps and key takeaways

Tuesday 19 October 2021 
 
This half-day online workshop takes place from 
9.30 to 13.00.

Intermediate 
level

Trainer 
Daniel Rowles has been working in 
digital marketing and digital 
transformation for the past 23 years, 
with extensive experience working both 
client side and within the agency 
environment. He is a Programme 
Director for Imperial College Business 
School, a Fellow of the Chartered 

Institute of Marketing, CEO of TargetInternet.com and 
founding director of the Digital Leadership Programme. 
   He is also the voice of the Digital Marketing Podcast, 
a worldwide top-ten business podcast, and an award-
winning author for publisher Kogan Page (Mobile 
Marketing, Digital Branding, Building Digital Culture, 
Podcast Marketing Strategy) whose books have been 
translated into 12 languages.  
   Daniel has worked with a wide range of businesses, 
from startups through to global clients like the BBC, 
Accenture, Grant Thornton, Sony, Google, Tesco, 
Vodafone, Mercedes, Barclays and many more.  
   He prides himself on his practical and hands-on 
approach and brings best practice from many years of 
real-world experience planning and implementing digital 
campaigns and strategies. His career has covered both 
the technical and business aspects of digital, meaning 
he is able to bridge the gap between the two and make 
best use of the tools and technology available.

For information on other training workshop visit 
www.pmforum.co.uk/training

Eligibility 
This training course is open solely to 
member firms of the PM Forum, a 
worldwide group of over 3,000 
marketers in professional services 
firms. Visit www.pmforum.co.uk

Other workshops in the Digital series:  
Emails and marketing automation – Tuesday 
28 September  
Planning digital campaigns and a solid 
content strategy – Wednesday 24 November



Social media best practice, planning and strategy – 19 October 
 

 
Name .................................................   Name .................................................   Name ..................................................... 
 
Position .............................................    Position .............................................    Position .................................................. 
 
Firm .................................................................................................   Type of firm ............................................................ 
 
 
Address ............................................................................................................................................................................... 
 
 
    .......................................................................................................................   Postcode ............................................... 
 
 
Tel .............................................................................   E-mail ............................................................................................ 
 
 
 
Please pay by Visa/Mastercard/Maestro/AmEx (please circle one)  
 
Cardholder name: ..............................................................................................   Amount:  £ ........................................ 

         Security 
Card number: ..................................................................................  Expiry date: .......................  code: ....................... 
 
Signed ....................................................................................................   Date ............................. 
Confirmation of booking will be sent by return along with a VAT receipt    
Please return this form to: training@pmint.co.uk 
 
020 7786 9786    www.pmforum.co.uk 
 
PM Forum is a trading name of Practice Management International LLP, a limited liability partnership.  Registered in England and Wales.   
Partnership no. OC327330.  Registered office: The Yard House, Breach Lane, Little Berkhamsted, Nr Hertford, Herts SG13 8LS, UK

Fees 

First attendee £235 + VAT 
Second attendee £225 + VAT 
All subsequent attendees £215 + VAT 
 
 
 
 
Prices are only for attendees booked 
concurrently. No booking can be confirmed 
without payment. The fee includes a handout of 
workshop material, including a pdf toolkit.

Venue 
 

Online 
 
 
 

Cancellations/Substitutions 
Refundable cancellations are only accepted up to 
one month prior to the event (a cancellation fee of 
£25 + VAT will be incurred per person). 
Substitutions can be made at any time. PMI 
reserves the right to cancel with no liability 
beyond refund of fees paid.


